There’s a great deal of exuberance and joy in the wedding photo-
graphs produced by the photographers of Bill Fredericks’' Manhattan
studio. Everyone looks as if they're at one big party having the time of
their lives. And yet, at the same time, there are distinct moments of
intimacy that distinguish one wedding from the next, showing what’s
unique about the people, place, and event.

The studios half dozen photographers also skillfully utilize the
often frenetic, but always romantic, New York cityscape as a back-
drop. In a photo by Bill Fredericks, time appears to stand still for one
newlywed couple in Times Square as cars and taxicabs race by. A
champagne toast beneath the spires of St. Patrick’s Cathedral marks
the occasion for another couple, while the usual suspects sitting on
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the great steps of the Metropolitan Museum of Art serve as another
duo's witnesses. The less public moments and more detailed im-
ages—such as a row of buttons climbing steadily up the back of a
bride’s dress—are equally engaging.

Bill Fredericks opened his studio in 1985 after working as a free-
lance photographer for about six years. At first, he focused more on
corporate, editorial and advertising photography, though weddings
were part of his business.

“For about 10 years | was shooting all the above;’ states Fredericks,
“and around 1994 | changed the studio’s direction to focus more on
wedding and event photography:’ Fredericks’ wedding work was gar-
nering more and more attention and business was steadily increas-
ing through referrals. “Once | decided to actively promote wedding
photography it really took off. That's when the need for a staff of
photographers (whom he considers his collaborators) became obvi-
ous; he states.

Additionally, notes Fredericks, the commercial work in New York
was less than consistent, which is another reason he began concen-
trating more on weddings. “I've always kind of done it all;” says Fred-
ericks, “and | still do commercial shoots, but now I'm focusing on
wedding photography. It called out to me and | decided to go for it”

The studio’s clients still tend to use the buzzword photojournal-
ism when discussing their upcoming weddings. “Even though it's
an overused term;’ states Fredericks, “it still communicates a basic
desire from customers; they definitely still want that look. [Photo-
journalism] means different things to different people, but if there’s
one thing it means, it's inconspicuous, discreet. It conveys a lot—a
style, a philosophy and an approach—that the photographer has.
He's cool, laid back, unaobtrusive, not in your face. [Clients] want to
be documented rather than directed”
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This photographic approach has always been the heart of the
studio’s coverage. “But pure photojournalism without good portrai-
ture and comprehensive coverage of important family members and
friends; says Fredericks, “leaves you dead in the water. \What people
want when they’re qualifying the photographer at the outset is very
different from what's important to them once they have their photos.
No one is going to complain that there aren't enough edgy black-
and-white photos. But they will complain if there aren't enough
pictures of their aunt, sister, grandmother, etc.

“We usually spend an hour to an hour-and-a-half with each client
50 they can get a sense of our philosophy. Once they book us, there’s
an additional consultation and shoot with the staff photographer
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they've chosen. It's a casual ‘break the ice’ session that takes place two
months before the wedding. They're also asked a set of questions
such as, ‘Who's in the wedding party? ‘What's important, what's not
important? And they provide us with a list of pictures they want.
“That direct meeting with the photographer is very effective. The
dynamic of that photo session improves the wedding day photog-
raphy because it gives the photographer some insight into what the
clients will be like to work with. | also feel a photographer’s personal
skills in directing people and capturing natural looking photos that
are flattering, done quickly, efficiently, and in an organized way, are
very important. Everybody has a certain comfort level;” he notes.
“And in the end, it adds up to better coverage and happier clients”’

A Stellar Staff

Each photographer at the studio has their own book that clients
may view. “Potential clients usually look at our work online first. Our
pricing varies according to the photographer;’ says Fredericks. “The
end product and service are pretty much the same, but the pricing
is higher or lower depending on the overall experience of the pho-
tographer” All of Fredericks’ photographers are well rounded in the
fundamentals, and they all had thriving careers before joining forces
with him.

Sam Lahoz, who had been assisting Fredericks on commercial
shoots, counts himself among the first photographers to join the
staff. He began photographing weddings in 1995. “I met Bill in 1991
while working on a few commercial shoots. We had lost touch, but
one day in 1995, he called and asked if | would assist him at a wed-
ding. Soon, he had me second shooting, and then | was working on
my own?”

Lahoz describes his style as documentary. “Whether I'm shoot-






